COMPANY

Natué Brazil was born out of the desire to

value Brazilian biodiversity and offer the world
food and drink that reflects Brazilianness. After
three years of dedication, research and
participation in trade fairs, the brand
consolidated its identity with fresh fruit
(lemon, mango and table grape), fruit snacks
and fermented drinks made from ingredients
considered surplus.

More recently, it has expanded into the sector
of premium canned drinks, waters, juices and
soft drinks, combining innovation,
sustainability and cultural identity. Today,
Natué Brazil focuses on exports, connecting
flavor, nature and purpose to the global
market.

\: +55 (13) 9 7423.7978

{H renatavillareslO0O@gmail.com
@ www.natuebrazil.com.br
@natuebrazil

DETAILS ON PRODUCTION
CAPACITY, SEASONALITY AND
OTHER CHARACTERISTICS:

Production capacity: 50,000
units per month

Sustainable production in each product is
born from the balance between tradition,
innovation and respect for nature.

NATUE BRAZIL
Sio City: Santos
Paulo Q State: S3o Paulo
Brazil
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PRODUCTS

ingredients native to the Atlantic Forest, preserving their

nutritional value and promoting sustainability. In its new line,

it develops premium canned drinks, waters, juices and soft
drinks - with a focus on quality, innovation and cultural identity. The big
difference lies in the valorization of little-exploited Brazilian fruits, in
responsible production and in the striking design, which conveys the essence
of Brazil. Natué thus connects nature, culture and conscious consumption.

P Natué Brazil's products combine flavor, health and
Brazilianness. The brand works with fresh fruit, fruit snacks,
carbonated and non-carbonated drinks. Some are made from

=/

Natué Brazil differentiates itself by valuing Brazilian biodiversity, using little-
exploited native fruits such as cambuci and umbu to offer unique flavors to
the market. Its production is guided by sustainability and the strengthening
of local commmunities, guaranteeing responsible origins and conscious
consumption. In addition, the brand combines innovation and authenticity in
its design, inspired by Brazilian culture, and in its diversified portfolio, which
includes natural snacks and premium canned drinks, translating
Brazilianness with international quality and standing out against competitors
on the global stage.

NCM 0810.90.90: Fruit in Natura (mango and grape)

NCM 0805.50.00: L emons (Citrus limon, Citrus limonum) ‘
and limes (Citrus aurantifolia, Citrus latifolia)

NCM 2007.99.10: Dehydrated fruit snacks

NCM 2008.99.00: Dehydrated fruit snacks

NCM 1806.31.10: Cocoa and cocoa preparations

NCM 0813.40.90: Fruit; peel of citrus fruits or melons
NCM 2202.99.00: Non-alcoholic beverages
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