Founded in 1992, the association was created
to strengthen regional beekeeping, bringing
together producers with the goal of
promoting the sustainable development of
the activity, adding value to honey production,
and expanding access to national and
international markets.

It operates by offering technical assistance,
training, incentives for good production
practices, traceability, and compliance with
the requirements of the Federal Inspection
Service (SIF) and export certifications. It
contributes to income generation,
environmental preservation, strengthening of
family farming, and recognition of the quality
of Brazilian honey, encouraging innovation,
competitiveness, and sustainable growth of
the entire regional beekeeping chain.

\: +55 (31) 9 9527.6721
+55 (31) 9 9495.5654

@ adm@aapivale.com.br

www.aapivale.com.br
,j @aapivale

DETAILS ON PRODUCTION
CAPACITY, SEASONALITY AND
OTHER CHARACTERISTICS:

We have a production capacity of 200
tons per year, considering the current
raw material production of our
associates. The harvest season occurs
between January and June and from
August to October, ensuring supply
throughout these harvest periods.
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HONEY, PROPOLIS
AND DERIVATIVES

PRODUCTS

The association sells conventional and organic honey in
retail sizes, in various packaging options for the end
consumer, and in bulk, serving industries, distributors, and
2 exporters. It also offers co-packing services (private label),
bottling honey under the client's brand, according to
packaging specifications, labeling, and quality
requirements, always in compliance with current health and inspection
regulations.
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As a differentiator, the association works exclusively with honey
produced by its associates, ensuring rigorous quality control,
complete traceability, and origin guarantee of the raw
material. Its structure allows for flexible service to different
market demands, offering portioned products, bulk

honey, and personalized bottling solutions (private
label).

Furthermore, it has experience supplying )
national and international markets, meeting the §
sanitary, quality, and export requirements
demanded by major consumer markets.
These differentiators provide reliability,
process standardization, food safety,
product customization, and greater
added value for industries,
distributors, retailers, exporters, and
final consumers.
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