P

,{,,-,-«‘—- S—,

/ i g un
( ESTD f‘ji’} 2020 \"\j
/ENGENHO |

{ CAFE DE AGAT .a

/

B
‘M%M“-;,i“_af" ~— | .

COMPANY

Engenho was born from the desire to
transform a problem that affects all cities in
the northern region of Brazil, which in this
case is the accumulation of waste generated
by the production chain of agai, in an
innovative product, sustainable and healthy,
minimizing damage to the environment and
providing a new source of income. Thus,
through a lot of research, we created an
aromatic drink, from the acaf pits, with
characteristics similar to those of traditional
coffee

The company has a seal of origin, traceability,
and trademark registration with the INPI, and
is in the final stages of analyzing its product for
seal certification (FSC-C131371 and FSC-
C143197).
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@ engenhocafedeacai@gmail.com
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@engenhocafedeacai

-

DETAILS ON PRODUCTION
CAPACITY, SEASONALITY AND
OTHER CHARACTERISTICS:

Today the Engenho plant works with the
capacity to produce up to 4 tons of this drink
monthly in powder form, or in 250-gram
packages. We have modern machines and a
high quality control, which makes us leaders in
this segment and a reference in Brazil.

ENGENHO CAFE DE ACAi
City: Macapa

State: Amapa

Brazil
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PRODUCTS

P It is an aromatic drink (or agaf coffee, as it became known)
made from roasted and ground acai pits, with
characteristics similar to traditional coffee, but without

E/ll caffeine. It retains all the nutrients of acal, such as fiber,
minerals, vitamins, and
antioxidants, bringing numerous health
benefits.

We are pioneers in
developing this product, we

have a qualified team and »,
all our raw material is TAFL DR A
T

quality and certified, we
have partnerships with
educational institutions,
government agencies, but
without a doubt the
biggest differential is the
innovative production
process, which maintains
the properties of the acafl
even after roasting.
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